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2016 EVENTS




Play The Parks

In continually promoting Toronto as a Music City, Downtown Yonge BIA programs public spaces
with weekly concerts. The community gathers at lunch hour or after office to hear up and coming

llrl.

artists play the parks. For 2016 season, there will be at leapePldrmances with a launch Py
happening in midlune. '

Venue: Various |Ocati0nSCoIIege Park, Trinity Square, 1 Queen East
Mackenzie House, McGill GrantRarkette)

Date:  Launch in midJune followed by a curated weekly
programming throughout the summer.
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Audience Profile
Anticipates over 20,000 people to experience
the event throughout the season

Primary Audience: Boomers | & Il {@by0)
Secondary Audience: 28by0
Gender Split: 41% male | 57% female

40% lives in Downtown Yongeighbourhood
31% works in the area + 27% are visitors




Play the Parks
Presenting Sponsor Benefits

A Activation space at the launch +
sampling opportunities at each event
Exposure to people attending the -10
week series through osite signage, &
acknowledgement by the musicians FfER=
Acknowledgement in the press releasg s '!"w-f*ﬁ | W
Include a question in the event surveygsitg. - L&
Advertorial opportunities on Yonge @ |
Buzz -
Logo and recognition
Print Collaterals
Online marketing materials
Social Media promotion
Subway ads
Posters
Pole banners in Downtown Yong
area

A Post event video
A Post Event Report
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« The Living Flag

Downtown Yonge BIA leads Toronto in the formation Liviny

Flag on Canada Day. Red and white shirts are distributecy

general public and given a cue to form the Canadian Flagisss

Together the community sings O Canada. pe
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% Throughout the afternoon anth the evening, Community
&% Folk Arts Council of Toronto prograiMsnge Dundas Squar
o stage with different cultural performances to entertain the i
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= Venue: YongeDundas Square

Date:  Friday, July 1



https://www.youtube.com/watch?v=As6qOO2Agy0
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*Activation should have an educational component, a family acti
or something that demonstrates being Canadian.
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The Living Flag
Presenting Sponsor Benefits
VX (.

Activation space on the day of the event* i s sy
Exposure to people attending the event § X=
through onsite signage, acknowledgeme s
on stage R ke N W R
Branding of Thirts and wristbands to be B e R - N e
distributed to all the participants % 9 " | §
Branding of flags used at the event
Acknowledgement in the press release
Advertorial on Yonge Buzz
Logo and recognition

A Online marketing materials

A Social Media promotions

A Facebook Event Page

A Posters and osite signage

A Post event video
Post Event report



Fashion on Yonge
This event showcases the different businesses in the Downtowr
Yonge area and serves as platform for inspiring designers.

This free event brings together the community. It three runway
shows and different activations throughout the evening.

Venue: TBC
Date:  Wednesday, Sept 7

4pm to 8pm

Fashion on Yonge

Watch 2015 video



https://youtu.be/iN3LyFFXO3E

Audience Profile
Anticipates over 1,000 attendees
Primary Audience: Millennials 35y0 and under
41% under 240
28% 25 to 3y0
Gender Split: 70% female | 30% male

70% of audience is from Toronto




